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Powerful Experience with a Passionate Approach

JCP GROUP

Independent and
Doctor Owned advocacy groups and built
lasting relationships

since ek

Engaged with

; : Managed Social Media Channels
Offices Wlt_h fand websites for Clients
Networks in

Countries

Executed cross functional
healthcare promotional efforts

Employee base for product brands

THIS PAST YEAR

Seamlessly supported
publications,

observational studies, physician
perception surveys, knowledge-
gap abalysis studies

Educating, engaging, and
generating awareness among
doctors through multi touch
point digital channels

Launched
disease education campaigns

Conference coverage at
varoius conferences and
congresses

Realised more than

paid media impressions

Generated Placed

social media engagements , ) -
op-eds in top-tier publications
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Dr VEENA AGGARWAL

Managing Director

MBBS, DGO, Course Director, Chopra Centre for Well
Being, Course Director Abhimanyu Antenatal
Program

NAINA AGGARWAL AHUJA

Chief Operating Officer

Masters in International Public Relations (Cardiff
University, United Kingdom) Founder - Talking Point
Communications, Trustee - Heart Care Foundation of
India

NILESH AGGARWAL

Chief Executive Officer

Bsc Economics & Finance (Singapore Management
University) Admitted into INSEAD Business School
Director,Heart Care Foundation of India

ANKIT AHUJA

Chief Strategy Officer

MBA - Marketing, IMT Ghaziabad

BA Journalism and Mass Communications
Founder - Red Comet Films

Director & Producer



Dr DEEPAK CHOPRA

MBBS, MD
Founder, Chopra Center Best Selling Author, Speaker
Father of the New Age Movement

Dr SANJIV CHOPRA

MBBS, M.A.C.P

Professor of Medicine, Harvard Medical School
Former Dean for CME, Harvard Medical School Best
Selling Author & Speaker

-

SHARAD SANGHI

Founder, Netmagic Solutions Pioneers in Indian
Datacentre Business.

Industry veteran with 20 years of

experience in developing internet backbone
infrastructure

MUKUL ROHATGI

Former Attorney General of India Designated Senior
Counsel and Former Delhi Hight Court Judge
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Seamless Fusion for Optimal Performance

JCP Health operates as a self-reliant, comprehensive, and unified agency. We embrace the potency of
narrative to simplify intricacies, captivate creativity, alter perspectives, and drive industry dynamics.
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Medical Publication

Medical Journals &
Books

Research & Regulatory
writing

 Publication planning,

development & support

e Consensus Statements
e Guidelines
e Real world evidence &

clinical trial services

MedComms

Health Information Products
KOL engagement & advocacy
Public Relations & Crisis
Management

Patient outreach & advocacy
Promotional Materials
Creatives

Video (including 3D) & Films
Digital Marketing & SEO
Tech support & software
Advertising

/4

Medical Education

CME/CPD through the
Medtalks Platform

HCP targeting and content
through the eMedinexus
platform

Nursing, Pharmacist &
Paramed Training

Medical conferences
National & International
Accreditation & Certification
Audio video, webcasting,
fabrication, logistics, MICE



"Our medical writing services redefine scientific

communication by delivering precision and depth.

Committed to fostering clarity and impactful
messaging, we expertly transform intricate data
into compelling narratives, thereby advancing
discourse within the realms of healthcare and life
sciences."

Writing and Publication
Services

Articles, research, journals, books, HIP's,
publication planning & support

Real World Evidence & Clinical
Trials

Protocol development, Data collection, study
report, data analysis and publication

Advocacy & Clinical
Consensus

Consensus statements, guidelines, Policy papers



Snapshot of 1JCP’s Medical Publications Work

ADVISORY BOARD ?
MEETING

Expert Opinion on the Role
of Denosumab in Osteoporosis

~ and Joint Replacement Therapy Vitamin D Deficiency Eradication: A National

Priority

ﬁ 7th October 2023 9 5:00 PM to 7:00 PM
9 TAJ santacruz

e Mumbai, Maharashira
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Snapshot of 1JCP’s Medical Publications Work
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"Empower healthcare professionals with our all-
encompassing medical education services. From

dynamic live CMEs, RTMs, and conferences to
interactive webinars and courses, we fuel
continuous growth and excellence in a visually
engaging presentation.”

Live Programs

We partner with global medical associations,
councils, universities and bodies to conduct high
quality CPD programs, RTMs and conferences

Online Learning

"Utilizing our HCP MedTalks platform, we employ
an advanced Learning Management System for
conducting webinars, courses, and programs."

Physician Content

We continuously enhance physicians' and HCPS'
knowledge through our experienced medical
team, providing updates via digital, print, and
experiential content



International Bodies we work with

'I;f.. 'v'
Oy

OBESITY

ySOCIETY

Research. Education. Action

American Gastroenterological
Association

E ASD European Assaociation
for the Study of Diabetes

International
Diabetes
Federation

American Academy
of Neurology

a\  American Society for
7/ (Gastrointestinal Endoscopy

American Heart Association/
American Stroke Association

THE UNIVERSITY OF TEXAS

MD Anderson
GanecerCenter

UNIVERSITY OF

% TORONTO

American Academy
of Ophthalmology

() SanAntonio Breast
(2 Cancer Symposium

54 HARVARD

MEDICAL SCHOOL

Pennington Biomedica
Research Center
Louisiana State University

¥ International
Osteoporosis
Foundation

The Home of Hepatology

Boston University
School of Medicine




Snapshot of IJCP’s Medical Education

Diabetes Essentials = p 4 I 000000 o Iron talks

Online CME

s CHLI Informed Decision Making on Contraception: A Patient
- iscussion Guidoe

Beat the Break O

Update on Osteoporosis
Action, Prevention & Treatment options
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Online CMEs (International association) KAP findings based course for Nurses



Snapshot of 1JCP’s Medical Education

Al You Need to Know About Alisrgic Rrinitis

ALLERGIC
RHINITIS:

Where Could
We Go Wrong

On Demand ParaMed Heart Failure

Certification course (PHFC)

OVIEVIEW  COUDSE INFORMATION  FACULTY  CURIHCULLM

OVERVIEW

ABBOTT
EDUCATION
S VIR

|
THIS COURSE IS CERTIFIED BY
1

FRACTICE

ALLERGIC RHINITIS:

SR SR e o M Para Med heart Failure-Certification Course (PHFC)

Print CMEs (Royal College of Physicians,
London)



"Facilitating understanding and collaboration
within the healthcare ecosystem, promoting
informed decision-making, stimulate patient
awareness, offering and creating scientific
platforms for knowledge dissemination.

The Big Picture

Irrespective of the phase of the lifecycle of the
porduct, we can meet business objective backed
by robust science to best communicate its
significance or scientific value.

Right message to the right
people at the right time

Our team of health communication specialists,
seasoned writers, graphic designers, and creative
specialists work together to produce scientifically
accurate, clearly written, and innovatively
illustrated content for your product.

Strategic communication planning

Through research insights and experience, we
understand your needs and provide a 360 degree
strategic plan with multiple touch points, and
critically appraised scientific content.



Snapshot of IJCP’s Medical Communciations

Communications Strategy

Campaigns

Mass Campaign

ﬂ:’ Ideate digital campaigns which have the potential C&

of becorning viral for maximum ocutreach

Media Articles

{b Med:a articies will be regularly placd in vernacular ED:

and English media authored by KOLs to raise
awareness about Hepatitis A and the single shot

WRCCIMATHN

In-Clinic Patient Activities

@ Come up with in-clinic videos, patient education

literature and engaging gemes

Audience Profile

The target audience for the Hepatitis awareness
campaign comprises a diverse spectrum of
individuals. In urban and semi-urban areas, the focus
is on middle to high-income families whao frequent
private healthcare setups and are proactive about
their health. Simultaneously, attention is directed
towards government hospital visitors, encompassing
a vaned socig-economic demographie, including
lower-income families in urban and rural regions.
HNotably, this group may be unaware that Hapatitis A
vaccination is not coverad by the government's free
vaccine list, leading to high dropout rates in
completing dual-dose vaccinations, Additionally, the
campaign engages healthcare professionals, parents,
mommy influencers, and rural audiences, tailoring its
approach to address the unique needs and
characteristics of each segment and promote
awareness of the benefits of the single-shot Hepatitis
vaccine.

Influencer Engagement

Tap and engage mommy infuencers across
platforms

Reports and Surveys

Reporis and data cen be relesszed on the
prevelnace and incidence of Hepatitis A in India

Radio and Television

Tap radio and television channeks 1o raise mass
awareness

Strategic Communication
Planning

SHMW
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KNOW MORE ABOUT _ : PREVENTION
SORE THROAT - . 8

i = g and {
Sore throat presents as pain, . : | - S8 01 L SSUES properly
itching sensation or 1 21 et
irritation in the throat, - . ane by washing
usually hurts more on swallowing y - your hands with soap and water

seasonal flu vaccine

CAUSES

Bacterial infection

Allergy to pollens, molds
and smoke

mal hygiene

HELPS in
relieving
the SYMPTOMS
Weak immunity

Seasonal flu ——

Exposure to g
and other alle

Elderly and Children

PRACTICE AT HOME

LY " " "
Drink warm liquids like tea and
3 soup o keep the throat moist
Avoid smoking and exposure
to air pollutants by weari
hene

Sleep adequately and gl
251 by speaking less T
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Video

3D Animation



Snapshot of IJCP’s Medical Communications
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Adult
Immunization
in India

CHANGING THE IMMUNIZATION PARADIGM
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An Overview

of Contraception
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Dr. Anita Kant Br. Veena Shinde

Live chat shows
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Newsletters

Glycomet-GP
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Physician awareness

PRODUCT
MONOGRAPH

Linapil-2

Monographs
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Medical Learning and Education Platform

d ®
MEDtalks
Discowver. Learn. Discuss

S ol Doctors Specialities
100K+
Monthly
Engaged

Users



eMediNexus /////4

Medical Learning and Education Platform

Curated Medical Content

For Better Clinical Decisions
and Patient Outcomes

50K+

Monthly

Engaged
Users




In the evolving field of public relations, we
acknowledge the dual impact of both traditional
and digital media, each playing a pivotal role in
effectively communicating our message to diverse
audiences. Within our approach, we emphasize a
harmonious integration of owned, paid, earned,
and shared media components. This strategic
balance amplifies the reach and resonance of our
communications in today's dynamic media
landscape.

Corp Comms
Reputation management and thought leadership

Data & Product Publicity

Regulatory and data milestones, approvals,
launch

Awarenes Generation

Mass public awareness campaigns, KOL led
outreach, social media and influencer
management

Ad Hoc Services

Crisis communications, spokesperson
preparation, event support, CSR



Communications
Channels We Use
Everyday

We understand that the key to truly 'making
a difference' for our clients lies in
comprehending our target audience and
crafting a narrative that deeply resonates.
This involves selecting the optimal
combination of channels to effectively
connect with relevant audiences and drive
behavioral changes on the ground.

Broadcast, Radio & Conferences and
Media Outreach Medical Meetings

Multi-Media
Press Kits

Community
Workshops

Press Events Roundtables,

Summits

Disease
Education Employee
Materials Engagement Engagement
& Events
Spreading the
Surveys Message
Grassroots

Mobilization

Online Video &
Imagery Twitter, LinkedIn

social networks

Websites,
Webcasts Social Listening
and Forums Digital Strategy /Network
& Advertising Analysis

Campaigns



Snapshot of IJCP’s Public Relations Work
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Advertising

Branded content for usage across various medias
such as TVs and Digital platforms

Video has become a preferred communication tool

. Product Films
for brands across the world. Our in house team _ D ,
. . . . Product information films for external and internal
specializes in all types of video campaigns

including TVCs, Digital Films, Documentaries, dudizmess

Corporate Videos, Product Launches and many

more. Corporate Videos

Corporate communication audio visual
requirements



Snapshot of IJCP’s Film Production Work

B Dr Lat Pathlabs

Trusted leaders
in Diagnostics

A\ for over IXTE

www. lalpathlabs.com

=
Corporate Films



https://www.youtube.com/watch?v=0GQ2IcxQOT0

Events are crucial in medical marketing, providing
opportunities for networking, education, and
brand promotion. Our specialised events team
helps brands create platforms for professionals to
connect, learn about industry advancements, and
showcase products or services. Through these
events, healthcare companies can gather market
insights, generate leads, and build trust with
Important KOLS

Launch Events

Launching a new product direct to consumers or
with relevant doctors

Education Conferences

Product information and medical learning sessions
with KOLs

Product Stalls

Participation in medical fairs through educational
sessions and stalls

Road Shows

Medical Road shows to create awareness around
an illness and organising camps across many cities



Snapshot of 1JCP’s Event Work

Educational Sessions
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Medical Conferences




2

2
THANK YOU 4

_



